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Top insights  

The maximum potential audience reached almost 887 million, a 15% increase 
from last year. The activity and authors also increased with 12% and 22% 
respectively.  

 

Five relevant communities stands out by engaged authors and comments 
generated: 1) UN’s World Toilet Day campaign, 2) India, 3) Non-Profit, 4) 
Hispanic community and 5) Media outlets. 

 

Twitter is the most active social media network with 97% of the conversation. 
To be compared with the conversation that reaches approximately 1% for 
Instagram and not even 0.5% for Facebook and even less for other social 
media networks. Mobile phones is the most used device by authors to 
comment, support and share content related with the World Toilet Day.  
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Executive Summary - Analysis 10th November – 21th November 2018 – English and Spanish, 128 countries 
EVOLUTION OF ONLINE COMMENTS ON 2015, 2016, 2017 & 2018 CAMPAIGNS 

DISTRIBUTION OF GEO-LOCATED ONLINE COMMENTS 

COMPLETE WORLD TOILET DAY  CAMPAIGN - METRICS 

Activity MPA* 
Content  
shared Conversations Authors 

886,9 M 

1 

2 

Country % of 
comments 

India 18,4 % 
US 10,5 % 
UK 8,5 % 

Spain 5,5 % 
Nigeria 3,7 % 

2 108.5 K 17.4 K 9,03 K 71.3 K 

PERCENTAGE OF DIFFERENCE IN COMPARISON WITH WTD 2017 

Activity MPA * 
Content  
shared Conversations Authors 

+12.6% +14.9% +14.4% +19.2% +22.5% 

8 out of 10 people used hashtags associated to World Toilet Day 
campaign. 

MENTIONS  TO  HASHTAGS ASSOCIATED WITH WORLD TOILET DAY 

TOP SOCIAL SOURCES  
BY ACTIVITY 

TOP AUTHORS WITH HIGHEST  
ACTIVITY AND AUDIENCE 

496 
By activity 

By audience 

UN WATER 
POSTS  
on Twitter 

59,4 M 
Bill Gates 

Twitter account 

AUDIENCE 

Instagram 0.99% 

Facebook 0.30% 

Twitter 97.2% 

Twitter account 

During the World Toilet Day campaign 72,433 comments were 
published. 

This year, India lead the conversation covering at least 20 
percent of the campaign.  

63,578 posts 

97,283 posts 

10        11       12        13       14       15        16       17       18        19       20       21 

* MPA: Maximum Potential Audience/Reach 
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Key metrics WTD 2014, 2015, 2016, 2017 & 2018 
- Analysis 10th November – 21th November 2018 – English and Spanish, 128 countries 
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Maximum 
Potential 
Audience 
(MPA) 

375 M 

668 M 

976 M 

754 M 

887 M 

M
PA

 

93,2 k 

58,9 k 

133,9 k 

84,8 k 

105,4 k 

66,3 k 

94,7 k 

55,2 k 

108,5 k 

71,3 k 

WTD 
2016 

WTD 
2015 

WTD 
2017 

WTD 
2018 

WTD 
2014 

Authors Activity 
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Issue mapping – Most used terms during WTD 
- Analysis 10th November – 21th November 2018 – English and Spanish, 128 countries 

Official hashtag #WorldToiletDay leads the  
conversation, together with the hashtags #WorldToiletDay18 and 
#WhenNatureCall. Other hashtags used in relation to the campaign is#wtd2018, 
#healthforall or #reinventedtoilet. 
 
Through the hashtags #swachhbharat, #swachhbharatmission and #swachhata 
we can see the participation of the Indian community, very relevant in number of 
authors and comments. 
 
The Spanish-speaking community engages in the campaign through the use of 
hashtags like #DíaMundialDelRetrete or #saneamiento.  

The French-speaking community engages in the campaign by the hashtags 
#journeemondialedestoilettes, #assainissement, 

#journéemondialedestoilettes and #toilettes. 
 

The hashtags #sdg6, #globalgoals, #water, #sustainability, #toilets4all and 
#changingplaces interlinks the WTD with different health campaigns that 

promote decent healthcare around the world. 
 

Other authors use different hashtags to join the WTD as well as #19nov, 
#noteverydisabilityvisible.  
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Most active communities 

5 communities include 65% of authors  
- Analysis 10th November – 21th November 2018 – English and Spanish, 128 countries 

Data Universe 
Retweet Network 
Giant Component 
Detected Communities 

19,014 comments 
13,322 authors 

15,080 comments 
10,997 authors 

6,150 comments 

5,064 authors 

5,451 comments 

4,986 authors 

2,702 comments 

1,978 authors 

i 

UN’s World 
Toilet Day 
Campaign 

 
Indian 

Community 
 
 

NGO’s 
 
 

Hispanic 
Community 

 
 

Media 
outlets 
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Findings: 1. UN family plays a central role and drives messages 

Data Universe 
Retweet Network 
Giant Component 
Detected communities 



Page 8 

© Alto Data Analytics 

2. Indian community is the second most active community online 

Data Universe 
Retweet Network 
Giant Component 
Detected communities 
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3. Non-Profits align to UN messaging  

Data Universe 
Retweet Network 
Giant Component 
Detected communities 
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4. Hispanic community communicates through UN Spanish 
profiles 
 

Data Universe 
Retweet Network 
Giant Component 
Detected communities 

* Spanish part of the UN that 
is more aligned with the 
Hispanic community 
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5. Media outlets are the fifth most active community 
- 

Data Universe 
Retweet Network 
Giant Component 
Detected communities 
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[VALUE] % 

[VALUE] % 

[VALUE] % 
Mobile 
Computer desk 
Other 

Users behavior – Most used devices during WTD 
- Analysis 10th November – 21th November 2018 – English and Spanish, 128 countries 

Type Times used 

  Android 61.98 %   

  iPhone 29.87 % 

  Mobile Web 7.94 % 

  iOS 0.18 % 

  BlackBerry 0.03 % 

Used devices by community 

Mobiles Desktop computer Other 

UN Community India Non-Profit Hispanic News Media 

67% 29% 4% 89% 10% 2 % 67% 27% 7% 81% 15% 3 % 71% 24% 4% 
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Glossary – Indicators definition 
- Analysis 10th November – 21th November 2018 – English and Spanish, 128 countries 

   Maximum Potential Audience or Audience: 

  In case of Twitter author = the number of followers + the sum of all followers of the people who retweeted 

user’s tweets + the number of the participants of the conversations/re-tweeting the user has taken part in 

  In case of Facebook author = the number of friends + the sum of friends of owners of the walls where the 

user has posted + the sum of friends of participants of the conversations which the user has been involved 

in + the number of the participants of the conversations the user has taken part in. 

  Otherwise = the number of the participants of the conversations the user has taken part in 

  Topics measured = every topic related to World Toilet Day + the particular topic for each year. 

Previously were included English and Spanish languages. Since 2018 the official hashtag #WorldToiletDay is 

included in new languages (French, Chinese, Russian, Arabic and Portuguese) – other related activity in 

these languages is not included (for example, people mentioning World Toilet Day) 

 

  Activity/Comments. Posts and comments gleaned from the search. 

  Authors. Unique users/authors who have generated the posts/conversations and/or shared links/content. 

Based on SNA analysis, authors are shorted by influence. 

  Conversations. Groups posts as conversations and sorts them by virality. 

  Contents shared. Identifies the origin of the most shared and viral content. 
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